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リスク逓減に向けた論点整理
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To Eliminate Blind Spots: On the Issues of Privacy Risks in Social Media
Hideo SUZUKI＊, Maki ENDO＊, Ken JINNO＊, 
Kotaro MATSUSHITA＊, Hiroshi YASUOKA＊ and Noriko NIIJIMA＊＊
Social media, as LINE, Twitter, Facebook, rapidly spread and grow in our daily life. These 
social media cause a divulgation of personal privacy information. The authors categorize social 
media into the closed social media like LINE and the open social media like Twitter and Facebook. 
In this paper, we discuss the blind spots related to privacy risks on the open social media services, 
revealing real name, too much trusting the closed social media services, in particular. An intentional/
unintentional divulgation of personal privacy information has actually caused murders and crimes 
towards younger generation. We summarize the issues, hopefully to eliminate both blind spots of 
social media users this paper and their future troubles and related problems.
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